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YOPEKT CTPAHBI IPOUCXOKIEHUS U ®AKTOPBI,
ET'O ONPEJAEJISIIOIME

Aunnomayus. B Teopernyeckoil yacTH JaHHOW HAydyHOM pabOThl ObUIO PacCMOTPEHO MOHSITHE
spdexTa CTpaHbl NPOUCXOXKJEHHS TOBapa, a TaKKe M3YUYCHHble paHee B HayyHOU 3apyOexHOH u
OTEUYECTBEHHOM JIUTEpaType (PaKkTOphl, OKa3bIBAIOIIME BIMSHUE HA CUITY JE€UCTBUA M3ydaeMoro ¢ dexra
Ha noTpebuteneil. B pamkax mpoBeI€HHOrO MIMPUYECKOIO MCCIE0BAHUS OBLIO BBISBICHO BIIUSHUE
s dexTa cTpaHbl IPOUCXOXKICHUS HAa POCCUUCKUX TOTPEOUTENCH U ONpeesieHbl (PaKTOpPhI, BIUSIOIINE
Ha JTaHHBIN 3¢ deKT.

Kniouesvie cnosa: 3¢hhekt cTpanbl NPOUCXOXKACHUS, BIUSIHUE, PaKTOPbI, TOTPEOUTENH.

Annotation. In the theoretical part of this scientific work, the concept of the effect of the country of
origin was studied, and factors previously studied in the scientific foreign and Russian literature that
influence the strength of the effect of the studied effect on consumers were examined. Further, a study
was conducted that revealed the effect of the effect of the country of origin on Russian consumers and

identified factors affecting this effect.
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