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BU3HEC-OKOCHUCTEMbI
B COEPE OBHIECTBEHHOI'O IIMTAHUSA

Annomayus. B paboTe packpbiTa SKOHOMHYECKAas CYIIHOCTh IOHATHS OH3HEC-3KOCHCTEMa,
NPUMEHUTEIBHO K cdepe OOMECTBEHHOr0 IMMUTAHUSA: PACCMOTPEHbI OCOOCHHOCTH COBPEMEHHOTO
MOCETUTENS OOIIECCTBEHHBIX 3aBElICHH, COPMHUPOBAHHBIX IO/ BIMSHUEM MHOTOKAHAJIBHOW CHCTEMBI
KOMMYHHKaIu ¢ norpedoureaem — Omni Channel. Pesyabrarom paGoTsl crano chopMyIMpOBaHHOE
aBTOPOM ONpECIICHHEe, XapaKTePHU3YIOIee HOBBIM MOIX0 K YCTAHOBJICHHUIO B3aUMOOTHOIICHUH MEXIY
Y4aCTHUKaMH1 IMPOUECCOB OpraHU3alnun O6HICCTBCHHOFO IINTaHUuA " HOTp€6J'I€HI/I$[ KYJIMHApPHBIX PI3}1€J'II/II>1
B OOIIIECTBEHHBIX MECTaX.

Kntouegvie crosa. buznec-askocucrema, IpeANpUsTHs OOLIECTBEHHOTO MUTAHMSI, HU(PPOBBIE TEXHOJIOTHH,
Omni Channel, pecropansslii 6u3Hec.

Abstract. The article reveals the economic essence of the concept of business ecosystem in relation to the
sphere of public catering: the features of the modern visitor of public institutions formed under the
influence of a multi-channel system of communication with the consumer — Omni Channel. The result of
the work is the definition formulated by the author, which characterizes a new approach to the
establishment of relations between the participants of the processes of catering and consumption of
culinary products in public places.
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