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AHaJIM3 BO3MOKHOCTEH MPUHATHS PellIeHUH HA OCHOBE JAHHbIX
B YCJIOBHUAX HU(PPOBOIl IKOHOMUKH

Annomayusa: OnHOW U3 ocoOeHHOCTeH LU(POBOW HSKOHOMHKH SIBISETCS LIMPOKOE BHEAPEHUE
TEXHOJIOTHH OOJIBIINX JaHHBIX. ]_IGJ'II)IO HaquOfI pa6OTI)I SABJIACTCA HCCICAO0OBAHUE BO3MOXHOCTHU
HOBBIIEHUS PPEKTUBHOCTH JAEATEIBHOCTH TOPrOBOTO MPEANPHATHS 3a CUET BHEAPEHMS TEXHOJIOIMU
NPUHITHS pElIeHU Ha OCHOBE JaHHBIX. B naHHON paboTe mocTaBieHa M pelleHa 3ajaya: ONpeleNIuTh
BIIMSIHUE PA3IMYHBIX (PAKTOPOB HA 00BEM MPOAAXK MPEANPHUATHS, U MPEUIOKUTh CTATUCTHUECKYIO MOJIENb
HNPUHSTHS pelIeHNuH, POPMUPYEMBIX HA MPEATIPUATHH.

Knrouesvie cnosa: llndpopas 5xoHOMHKA, JaHHBIC, aHATN3 JAHHBIX, CTATUCTUKA, PUHATHAE PEIICHUI.
Abstract: One of the features of the digital economy is the widespread introduction of big data
technology. The aim of the scientific work is to research the possibility of improving the efficiency of the
commercial enterprise through the introduction of decision-making technology based on data. In this paper,

the following task has been set and solved: to determine the influence of various factors on the sales volume
of an enterprise and to propose a statistical model of decision-making generated in an enterprise.
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